PHILIP MORRIS 

U.S.A. 

120PARKAVENUE. NEW YORK, N Y. 10017-5592 TELEPHONE (212) 8SO-SOOO 


February 17, 1995 


Mr. Ramón González 
Hawks Producimos 
3827 S.W. Sth btree: 

Miami. FL 3313-1 

MARLBORO Calle Ocho Dance 

Dear Mr. González: ' " * l'C' 

This ictter consututes the agreement between Philip Morris Incorporated ("Philip 
Moms") and the Hawks Productions ("Prometer"), regarding Philip Morris’ sponsorship, c 
behalf of its MARLBORO brand of cigarettes, of the MARLBORO Calle Ocho Dance (the 
'Event'') to be neid Marco 10, 1995 in Miami, Florida. The terms of our agreement foIlo\ 

1, Soonsnrsnip Rights . As the offícial title sponsor of the Event, Philip Morris 
wiii be enuüed :o ;r.e toiiowing: 

(a) officiai tobáceo sponsorship on behalf of its MARLBORO brand; 

(b) :he nght to three kiosk locations, kiosks to be provided by Philip 

Moms; 

(c) the exclusive right to display MARLBORO stage banners at the Main 
Ballroom and Mysucue Nightclub and signage on and around the kiosk locations and at othe 
sites throughout the Event to be mutually agreed upon by the parties; 

(d) he exclusive right to distribute ñame generation cards and 
MARLBORO branden incentive items to smokers twenty-one years of age and older at 
locations at the Event to be mutually agreed upon by the parties; 

(e) twenty complimentary tickets for the Event and VIP table seadng; and 
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(f) thc nght to recognidon in advertising placed in connection with the 
Event and to approve m advance all material s and announcements prepared by Promoter that 
mention Philip Morris or MARLBORO; provided . that the approval is effected on a timely 
basis. 

2. Sponsnrshin Pavment , For the rights and pexmissions granted under the 
Agreement, Philip Moms wiil pay Promoter $13,000. Philip Monis wiil pay Promoter 
$6,500 within ten days of execuhon of the Agreement and submisaion of an invoice, and 
$6,500 upan submission of an invoice on March 10, 1995. 

3. Temí . The term of the Agreement will com menee upon iLs execution and 
continué through the sausfactory complction of the Event. Philip Morris has the right to 
renew the Agreemem. if the Event is heid in 1996, upon written notice of commitmeat 
delivered to Promoter on or befare December 31, 1995. 

4. Tnritrvrrfent Contractor . Promoter is and will remain an independen! 
contractor and nothing tn the Agreement will create a reiadon of principal and agent or 
cmployer and emptoyee between Philip Morris and Promoter or any of iü employee*. 

5. The M ARI BORO Ñame . Promoter will have no right or interest in the 
MARLBORO ñame or the slogans, designs or logo-types associated with MARLBORO, 
except the Limited nght to use pursuant to the terms of the Agreement. All use is Jubject to 
the advance approval oí Philip Morris as desenbed in paragraph l(j). 

6. Insurance . Prior to the commenccment of the Event, Promoter will deiiver to 
Philip Morris original cero rica tes of insurance evidencing coverage for (i) compreheaiive 
general liability, including advertiscr, spectator, participant, host liquor and contractual 
liability with limita oí no iess trun $1,000,000 combined single limit for bodily injury, 
including personal Lnjury, and property damage; (ii) comprehensive automobile liability 
including all owned, non-owned and hired vehicles, with limita of no lesa than $1,000,000 
combined single limit; (iii) sumtory workers’ compensation coverage meeting all State and 
local requirements, including coverage for employers’ liability with limita of no lea» than 
$500,000. The insurance certifícate* required by subparagraphs (i) and (ii) musí ñame Philip 
Moms Incorporared, i es affiliates, empioyees and aasigns as additional insureds and musí ^ 
Sta te that Philip Moms wül be provided at least thirty days’ prior written notice of any 
cancellation or modíñeauon of the insurance. The insurance musí be primary coverage 
without right of comribution from any other Philip-Morris insurance. 

7. Ipdcmmtv . Promoter indemnifies and holds harmless Philip Morri*, ita 
af filiates and each of their respective officers, employees, director* and agents from any 
claim, liability, cost or expense, including reasonable attomeys’ fees, that irise inora or may 
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be attributable to any error, omission or fault of Promoter. Promoter’s obligation to 
indemnify and hold harmiess will survive the termination or expiration of the Agreement. 

8. TerrmnapoH . lf any federal, state, municipal or local law, regulaüon, 
ordinance, ruling or judgment becomes effective that makes the promotion of tobáceo 
producís as contemplated by the Agreement unlawful or impracticable or materially reduces 
the valué of the Agreement to Philip Morris, the Agreement may be terminated by Philip 
Morris as of the cate that the law, regulation, ordinance or ruling becomes effective, and 
Promoter will rer'und ;o Philip Morris all amounts paid to Promoter by Philip Morris 
hereunder during the Terra. If the Agreement is so terminated, Promoter may deduct from 
the refund all nonrecoverable costs incurred by Promoter on behalf of Philip Morris. 

9. Nottces . \ny nouce given under the terms of the Agreement must be in 
writing and dehvered by United States cenified mail, retum receipt requested, postage 
prepaid, and if to Promoter. at the address set forth above, attention: Mr. Ramón González, 
and if to Philip Moms, io Philip Morris Incorporated, 120 Park Avenue, New York, New 
York 10017, attention: Director, Events Promotions. 

10. Nlia sii aflgouj- 

(a) The Agreement shall be govemed by the iaws of the State of New York 
applicable to contracta made and entirely performed in New York. 

(b) Torce Majeure, acts of God, or other causes beyond the control of 
either party deíavmg or causing the cancellation or delay of the Event will not subject 
Promoter or Philip Moms to any liability hereunder, except if, and to the extent, otherwise 
specificaliy provided herem. 

(c) The Agreement may not be modified or amended except by a writing 

signed by both pames. No waiver of a breach of any term of the Agreement shali be 
deemed a waiver of any subsequent breach of that term or any other term or a general 
waiver. ' 

(d) The Agreement may not be assigned by either party without the written 
consent of the other. 

(e) This Agreement sets forth the entire agreement between the parties on 
its subject matter and supersedes all previous oral or written agreements between them on the 
subject matter. 
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(f) Eacfa party hereto will comply with all applicable Federal, State and 
local laws, regulations and ordinances affecting its activities hereunder, including Title 15 
U.S.C. § § 1331 eissa. ' 

If the toregoing accurateiy sets forth our understanding, please signify your 
acceptance and agreement by executing the enclosed copies of this letter and returning one 
countersigned copy to me. , 


ACCEPTED AND AGREED AS OF 
THE D ATECE THIS LETTER: 



PRODUCTIONS 





A- 1 


-v. f 


Ram on Gdnzalez 


Taxpayer ID No. 
Filing Status_ 


Very truly yours, 

PHILIP MORRIS INCORPORATED 

/ / 

Bv: / 

Title: /*" U? (r~y\^7 yS 3 
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